
C U S T O M E R  S U C C E S S  S T O R Y

Grant Thornton Brings CRM Under Control 
With Sage CRM SalesLogix

Two years ago, Chicago-based Grant 

Thornton had CRM software applications 

scattered throughout a dozen offi ces. 

Included were ACT! by Sage—the most 

common—as well as GoldMine from 

FrontRange Solutions,TeleMagic, Excel 

spreadsheets, and various homegrown 

concoctions. Each offi ce had a stand- 

alone database.

Shawn Danu, Grant Thornton’s manager of 

marketing and sales systems recalled, “We 

were ready to implement GoldMine but 

Harris Technology, one of GT’s top business 

partners, cautioned that the software  

would not scale to an enterprise-wide 

level. Also, GoldMine had synchronization 

problems and used a business-to-consumer 

data model that did not offer full 

customization capabilities.”

“Harris recommended Sage CRM 

SalesLogix—it had all the CRM capabilities we 

needed plus excellent synchronization,” Danu 

said. “Harris was our implementation partner 

for the Sage CRM SalesLogix software, 

a process that went very smoothly. They 

continue to provide top quality support.”

Founded in 1924, Grant Thornton’s 

accountants and business advisors serve 

middle-market clients through offi ces in the 

United States and 110 countries worldwide. 

Revenues total $1.84 billion with the U.S. 

accounting for $400 million. The company 

employs approximately 23,000 people. 

Nearly 3,000 staff members and 311 

partners are located in 51 offi ces within  

the United States.

“More than 150 people in the U.S., 

including 25 sales people, are using Sage 

CRM SalesLogix,” Danu continued. “We  

also have a growing base of users in 

accounting and HR.”

CUSTOMER

Grant Thornton

INDUSTRY

Accounting and business advisors 
to middle-market clients, both 
public and private, in the U.S. and 
around the world

LOCATION

Chicago, Illinois

Number of Locations

Offi ces in the United States and 
110 countries worldwide

Number of Employees

23,000

SYSTEM
n Sage CRM SalesLogix
n Sage CRM SalesLogix   
  KnowledgeSync

CHALLENGE

Consolidate a variety of 
heterogeneous CRM functions 
and integrate a new system with 
various back-offi ce functions. 

SOLUTION

Implementation of Sage CRM 
SalesLogix and a number of 
compatible tools to handle 
everything from lead generation 
and contact management to 
event management.

RESULTS

Sage CRM SalesLogix has 
replaced the various CRM 
systems and achieved high 
levels of user satisfaction among 
the sales force, marketing and 
management for its ease of use 
and effi cient operation.




